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providing comfortable access to the outdoors.
Our research-and-development department,
aptly named Shadow Works, is active with a
number of projects, not only for the TUUCI
brand, but also for other global luxury
brands. There will be some notable products
coming out in the next few seasons.

P&HPR: As consumers’ tastes become
more sophisticated, how do you plan to
continue to meet their expectations? 

A: We would like to continue to lead our

category by making products that have a
unique form and function. That’s always
been our strong suit. Every year, we have
clients, customers, and competitors who
can’t wait to see what’s new. We really try to
bring something unique to market all the
time. It’s the hardest part of our job, but also
the most enjoyable part. 

P&HPR: What changes have you seen in
the umbrella market over the past six years? 

A: I think the industry was a bit tired in

1998, when TUUCI started doing busi-
ness. There was very little in terms of
design, durability, and functionality. I
think that was the impetus for us to get out
there. We innovated to change the rules of
the game. Many of our competitors in the
industry are catching on to the things that
we introduced and are innovating as well.
This is great for the industry. To have more
designers put careful thought into what
constitutes shade is terrific for our industry
as a whole. TUUCI is changing the way

people look at shade, and we are happy
about that.

P&HPR: In your opinion, what does the
future hold for the shade-product industry? 

A: The horizon seems endless. I see
opportunity for our entire industry, from
materials innovations to operating systems
to harmonizing the lounging experience
with creative use of shade elements. While
I’m bullish about future of shade in particu-
lar, I have high expectations for outdoor fur-
nishings as well. Great things will continue
to happen if the industry continues to work
together to promote the outdoor room and
innovate. During these uncertain economic
times, there’s no doubt that innovation will
drive our success.

P&HPR: What does the future hold for
TUUCI? 

A: From the beginning, we’ve always
planned for success, though I do not think
it is an actual place where one arrives. We
aspire to great things, but it is the journey
that we find most rewarding. While there
are always new challenges, it is important
that we all enjoy the experience. It is
extremely important that our vendors and
our customers also enjoy their experience
with TUUCI. If we can make those things
happen, our future is solid. 
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